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The Student Workers Strategy

Team Spruce
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How can Vancouver
Island retain recent
university graduates?

STRATEGY & IMPLEMENTATION
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HOUSING

NANAIMO REGIONAL
DISTRICT

Benchmark Single Family Home Price
(Growth compared to] yeara0s ot
June 2015: Qualicum fRarksviller< Bt
4.1% ($369,800)

June 2015 Nanaimo - t 3.5% ($350,200)
June 2016: Qualicum/Parksville - t'l 6.1%
($433,400)

June 2016 Nanaimao - t 14.84% ($402,100)

CAPITOL REGIONAL
DISTRICT

Benchmark Single Family Home Price
(Growth compared to 1 year ago)
June 2015: Victoria - t 4.6% ($50
June 2016: Victoria - ¥ 16.8% ($593,700)

nal District

VIEW LM
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~ Capitol lonal
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Date Released: Spring 2015

Figure |

Vacancy Rates (%)
Private Structures with 3 or more apartments

Yancouver CMA
Yictoria CMA
Abbotsford-Mission CMA
Kelowna CMA

Kamloops CA

Nanaimo CA

Prince George CA
I 2

BAprIS OAprl4

Source: CMHC Rental Market Survey

BUSINESS

Business formation: 2014-2015
Victoria: Approx 0% growth (198-1998)
Nanaimo: 3.5% growth (722-747)

SELF-EMPLOYMENT GROWTH RATE FOR REGIONS
IN BRITISH COLUMBIA, 2010-2015

Mortheas

-3.4% = Frovindial average
Marih Coxst & Mechako: -

Source: Statistics Canada / Prepared by BC Stars
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The primary issue companies have is the
i

lack of ability to evaluate the credentl uu g
and skills or qualifications of pote ,; ? '
employees (Downie, 2010). ParIJ @ﬁ 3

due to the limitations of offering e
mternshlps Unlike the Unltél

pay thelr interns m|n|mum vage
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Rest of Island,
274.5, 36%

Vitoria «
Naniamo,
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everyone must have a fair
‘ chance.
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STUDENTS

Students

......

Creating Opportunitiesfor |
Students: B -

<

1. Creative HR Strategy:
student contracts.
2. Faculty volunteers to
supervise.

12 Months

CHALLENGES TRENDS RECAP
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GRADUATES
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12 — 24 Months

CHALLENGES TRENDS RECAP
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Create a sense of communi
1) Promote the Island's strength
nature-based community, ocean | %
access, and growing

opportunities. i \ T gy T

2) Run events and workshops within s 12 — 36 Months
the community, create L ieda e e £
3) Ensure the municipalities plan for | r B T T e
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Students

CHALLENGES TRENDS STRATEGY & IMPLEMENTATION
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